I_Market Context: Al and Content in Government Decision-Making

The public sector market is saturated with solutions, and content is often one of the first ways government leaders assess
a technology or capability’s credibility, relevance, and potential value. However, as Al becomes more embedded in how

leaders evaluate services, as well as how private sector organizations create and deliver information, trust matters more
than ever.

A recent GovExec Intelligence poll reveals how government leaders use content and Al to evaluate solutions:
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The Core Question: Do Humans Still Need to Be Involved in the Writing Process?
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In other words: Government leaders are discerning, and

content has the power to make or break procurement

decisions.




musted Content Breaks Through the Noise

In an environment where content can be created faster than ever, meaningful content is what stands out. GovExec’s in
house custom content team, Studio 2G, has a breadth and depth of knowledge across government markets, verticals,
and private industry.

Our writers take that knowledge and combine it with a comprehensive understanding of the GovExec audience and
expert storytelling skills to create interwoven content ecosystems, rather than one-off pieces of content. Studio 2G
drives stronger outcomes with human intelligence.
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Studio 2G Al Guidelines

[ N O N

Appropriate Al use cases include: Our guardrails:
e Brainstorming e Do: Fact-check everything and verify any
e Summarizing {e}san Al output.
e Interview and event transcription L] e Don’t: Put proprietary or embargoed
e Checking grammar CHY information into public Al tools.
e Answering AP Style questions e Don’t: Copy and paste Al-generated

k / k content wholesale into final products. j

What Studio 2G delivers:

Writers who
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Ready to tell your brand story?

to learn how Studio 2G can help you deliver content government leaders trust.



https://resources.govexec.com/connect

